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A Show of Hands… 
How many of you are currently 
using some form of social media 
to support your research and 
scholarly activities? 
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Some Definitions… 
…an exact statement or description of the 
nature, scope, or meaning of something. 
(OED, 2012) 
The ‘Open Movement’ 
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What is Openness? 
 widening access; 
 greater choice; 
 encompassing inclusivity and diversity; 
 content that can be used, reused, revised, remixed; 
 being shared with others; 
 being participatory;  
 being transparent; 
 being flexible; 
 being a common good. 
Source: Solis, B. & JESS3 (2012). The Conversation Prism. Available at: http://www.theconversationprism.com/ 
What is Social Media? 
...is a means to broadcast or share information with a 
wide audience. Everyone has the opportunity to create 
and distribute content like blog posts, photos, videos, 
music, wiki entries through Internet-based applications 
and technologies . 
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Some Statistics… 
…the practice or science of collecting and 
analysing numerical data in large 
quantities, especially for the purpose of 
inferring proportions in a whole from 
those in a representative sample. 
(OED, 2012) 
Source: The World Bank. (2012). Maximizing Mobile 2012 Infographic. Available at: http://go.worldbank.org/0R9UEMJOC0 
Source: James, J. (2012). "How Much Data Is Created Every Minute?". DOMO.com, 8.6.2012. Available at: http://www.domo.com/blog/2012/06/how-much-data-is-created-every-minute/  
The Networked Researcher… 
The Networked Researcher 
makes critical use of a full 
range of tools and services 
that are available to support 
and facilitate their research 
and scholarly collaborations 
and communications. 
A key skill for the 21st century researcher is 
building and maintaining their networks, 
whether within their institution or beyond. 
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Some Tools… 
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Using a Blog 
Site: The Accidental Technologist blog at www.waynebarry.com/blog 
 record reflections on research, or events attended; 
 receive early feedback on research ideas; 
 develop a personal voice; 
 to publicise and promote research, or for public engagement; 
 network for funding and employment opportunities; 
 build a community of researchers with similar research 
interests; 
 recruit participants for research; 
 share personal resolutions with readers; 
 keep social connections with family and friends. 
Source: Minocha & Petre (2012) 
Using Twitter 
Site: TweetDeck at www.tweetdeck.com 
 to publicise research, and to share ideas, news, breakthroughs; 
 to solicit comments on a topic; 
 to inform others about a new blog-post; 
 to connect with others who have similar research interests; 
 to help build and sustain your face-to-face networks; 
 helps to introduce you to new people with shared interests; 
 to search for specific ideas using keyword searches; 
 to keep up-to-date with research funding opportunities, calls 
for papers, projects – “ambient collegiality” (McNeill, 2009); 
 to participate in discussions with other postgraduate 
researchers using the hash-tag: #phdchat. 
Source: Minocha & Petre (2012) 
Using RSS Feeds 
Site: Feedly at www.feedly.com 
 to monitor journal content pages; 
 to check for conference updates; 
 to receiving updates from relevant blogs; 
 to receiving updates from websites of related research projects; 
 to monitoring funding opportunities; 
 it offers a means of filtering and managing information; 
 to monitor search engines for specific keywords associated with 
a research area. 
Source: Minocha & Petre (2012) 
Using SlideShare 
Site: SlideShare at www.slideshare.net 
 an online repository for your presentations; 
 to share with the community; 
 to publicise and promote research; 
 to receive feedback on research ideas; 
 to network for funding and employment opportunities 
 to join groups to connect with SlideShare members who share 
your interests; 
 to be able to view presentations and other documents by other 
researchers. 
Source: Minocha & Petre (2012) 
Using Delicious 
Site: Delicious at www.delicious.com 
 to develop and maintain a web-based library of bookmarks;  
 to share bookmarks with your supervision team and other 
colleagues; 
 to keep up-to-date with resources that are being bookmarked 
by others; 
 to 'tag' the bookmarks helps to identify the keywords and 
better understand the resource. 
Source: Minocha & Petre (2012) 
Using Academia.edu 
Site: Academia.edu at canterbury.academia.edu 
 to create a publically-available professional profile displaying 
experience and specialities; 
 to keep connections with past colleagues and to build 
professional relationships; 
 to promote visibility for jobs, consulting opportunities and 
collaborations; 
 to promote your research publications, papers and 
presentations; 
 to receive from and provide recommendations to connections; 
 to publicise and promote research; 
 to receive early feedback on research ideas; 
 to network for funding and employment opportunities; 
 to recruit participants for research. 
Source: Minocha & Petre (2012) 
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Issues & Tensions 
 a reluctance to engage with new technologies or new methods of 
dissemination; 
 a lack of recognition of digital scholarship as an activity that is 
worthy of appreciation; 
 there are tensions around the types of access… open vs. closed; 
 there are tensions around intellectual property… attribution vs. 
copyright; 
 how to recognise and measure the quality of these new types of 
outputs and activities in widely varied formats. 
Source: Weller (2011) 
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Best Practice 
 create and maintain a consistent professional online presence; 
 be selective on tool choices – ensure these are ‘fit for purpose’; 
 regularly evaluate the tools you use; 
 if a particular tool is not providing value, then give it up!; 
 keep your purpose and audience in mind; 
 take care not to overload your followers; 
 be aware of IPR, copyright and other legal issues and risks when 
using social media tools; 
 schedule time for using social media to support your activities; 
 develop a “critical filter” (Barry, 2013) to assess & assimilate new 
information; 
 REMEMBER: social media is not the only form of communication. 
Source: Minocha & Petre (2012) 
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Some Key Messages… 
Social Media and other related technologies: 
 
 can offer a complement to traditional research practices; 
 can extend and enhance your ‘personal research network’; 
 can accelerate the sharing of information; 
 can facilitate interaction and collaborative dialogue around your 
ideas; 
 can reduce the cost of participation and co-ordination of 
resources and actions; 
 can enable your research to be more open and accessible – it is 
democratising information & knowledge. 
Source: Minocha & Petre (2012) 
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Some Questions? 
